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!RADIODIFFUSION  
!ET CONVERGENCE  
!NUMÉRIQUE :  
!QUELLE PLACE POUR  
!LA DIVERSITÉ DANS  
!UN UNIVERS CONNECTÉ ?
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MEDIA INTELLIGENCE SERVICE – RADIO IN EUROPE. 2013 AUDIENCE FIGURES

RADIO AUDIENCE  
Weekly reach, % individuals, 2013

Avg = 83.4%

Note: France and Germany data are based on daily reach 
Source: EBU based on members’ data

➢ On average, 83,4 % of 
citizens listen to radio in 
a typical week.



MEDIA INTELLIGENCE SERVICE – RADIO IN EUROPE. 2013 AUDIENCE FIGURES

RADIO AUDIENCE – YOUNG ADULTS  
Weekly reach, % individuals, 2013

Note: France and Germany data are based on daily reach 
Source: EBU based on members’ data

Avg = 84.1%

➢ On average, 
84,1 % of the 
young adults 
are reached 
weekly



Europe: installed connected devices (in millions). Source: IHS Electronics & Media 

Growth of mobile & second screen
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«On closer inspection it became clear that 
we are facing in BBC Radio seismic shifts in 
deep-seated behaviour that will over time 
fundamentally change our business» 
!

Helen Boaden, Director BBC Radio, March 2014!
!
!
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4G = 1 Mio listeners peak capacity:  
38,500 transmitters  
    
DAB = unlimited peak capacity: 
30 transmitters  
         Source: TNO Report 2012

NETHERLANDS



Who will pay in the end??

Annual costs

Distribution!
!
Reception

Technical University Munich, School of Management, March 2014
13

Price per GB... 
drops by 95 %

LTE/4G is 
competitive,!
if...
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!THE SOLUTION: 
!HYBRID RADIO 



!
!BUT WHY  
!
!DIGITAL ? 
!
!WHAT ABOUT  
!
!FM... 
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NORWAY:

!  3 FM   = 20 million € 
!14 DAB  = 18 million € 
!
! more content  

!for less money
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BROADCASTER'S VIEW
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CONSUMER's VIEW
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‹#›

Special interest Sender

Sport

• Germany:  live football 
• UK: digital-only sports 

channel – e.g. tennis, 
Formula One

Drama & comedy

• UK: archive from the 
BBC

Science

• Germany: higher 
education for younger 
audiences

http://www.sport1.de/


‹#›

Energy on FM

Hamburg

Berlin

Nuremberg

Stuttgart Munich

Rhein-Main

Extended coverage

Energy on DAB+



‹#›

Analogue and digital Digital-only services

Extended brand portfolio



‹#›

Q4 09 Q4 10 Q4 11 Q4 12 Q4 13

25.3
22.8

18.8

15.8
13.0

13.0
10.2

7.6
6.41.7

12.312.611.29.511.3

Source:  RAJAR

 Absolute Radio doubled its audience

 Blue: digital only 



‹#›

Q1 10 Q3 10 Q1 11 Q3 11

9.2

6.76.7
5.8

9.2

Source:  RAJAR

+37%

Rebranding in "Radio 4 Extra" =  + 37% Hörer
Weekly listening hours, m

• Radio 7 (DAB), sister station to Radio 4 (FM) 
• Rebranded as 4 Extra in 2011
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What customers want…

30
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• Car industry: collaborate on hybrid radio projects 
• Promote UK radioplayer's principle of hybrid car radio
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!
RADIO INTERACTIVE -  
!
IN CARS 
!
LINEAR PROGRAM AND  
ON-DEMAND CONTENT

SUCCESSFUL FIELD 
TEST BY 
NDR (NORDDEUTSCHER 
RUNDFUNK), VW 
(VOLKSWAGEN) AND 
COMMERCIAL 
BROADCASTER 
ANTENNE 
NIEDERSACHEN
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ADDITIONAL CONTENT 
AT THE CHOICE OF THE LISTENER 
!
DELIVERED VIA DAB+ OR IP



MEDIA INTELLIGENCE SERVICE - DIGITAL RADIO TOOLKIT

DAB ROLL-OUT  

 Forthcomers                      
  

 Leaders          
 Embracers            
 Newbies 
 Wait-and-see  



MEDIA INTELLIGENCE SERVICE - DIGITAL RADIO TOOLKIT

DIGITAL RADIO TOOLKIT 
 

30  
Key success factors  
for the deployment  

of digital radio  



MEDIA INTELLIGENCE SERVICE - DIGITAL RADIO TOOLKIT

Institutional 
structure

Policy and 
regulation

Offer

Technology

Switchover 
process

Public 
comms

Consumer 
electronics

Car industry

Key success factors  
in 8 fields



Home Car Mobile

RECEIVERS
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0

750

1,500

2,250

3,000

MB/month for 80 hours listening

Streaming
FM+IP
Digital+IP

Typical mobile data 
allowance (EU) 
500 MB/month
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DATA PACKAGES - CONSUMER'S VIEW

Typical high-end data 
allowance (EU) 
2 GB/month



NO LIVE RADIO OUTSIDE WIFI

"Most users are afraid to blow up their mobile data 
allowance. They also don't know how much of their 
volume they've already spent.  
A second reason why they don't listen to radio 
streaming outside wifi is due to negative experiences 
with poor network coverage which result in periodic 
disruption of broadcast and disturb substantially the 
reception experience." 

Source: Thorsten Müller, Media Perspektiven  9/2013!
"Habitualisierte Mobilnutzung – Smartphones und Tablets gehören zum Medienalltag"
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Streaming via 3G: 
6 hours, 53 minutes

BATTERY LIFE

Broadcasting  
via FM (or DAB):  
48 hours, 12 minutes 



MAKING BROADCAST 
LOOK LIKE  
AN APP

Broadcast !
app

Unified hybrid app!
Standard!
Automatic Service Following  
Enhanced services!
Pre-installed on the device!
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Fragmented !
IP radio apps
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VOTING 
!
CATEGORIZED  
SLIDE SHOW 
!
JOURNALINE 
!
HBBRADIO
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© Ipsos MORI  |  FINAL REPORT | Internal Use Only

Ipsos MediaCT BBC Mobile Radio Research|  August 2014

BBC Mobile Radio  
Research Report
September 2014

10/09/14

© Ipsos MORI  |  FINAL | Internal Use Only

Ipsos MediaCT BBC Mobile Radio Research | September 2014
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‹#›
Ipsos MediaCT BBC Mobile Radio Research | September 2014

Hybrid Radio was very well received overall, especially by the 
younger and more tech savvy users

Base : All survey respondents : UK 16-64 Internet users, smartphone owners, weekly radio listeners (1,009)

64% 
find it appealing

“I like to listen to music and usually have music 
loaded onto the smartphone. This gives further 
variety.” (Male, 16-18, non-listener interested)

“I would be able to listen more when out and 
about. I currently have to listen to purchased 
music when doing sport but would quite like 
listening to the radio to prevent getting bored of 
the same playlists.” (Female, 19-24, non-listener 
interested)

67% 
would be likely to use
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‹#›
Ipsos MediaCT BBC Mobile Radio Research | September 2014

Hybrid Radio has also the potential to increase general radio 
listening among all listeners

Base : All survey respondents : UK 16-64 Internet users, smartphone owners, weekly radio listeners (1,009)

38% would listen to 
more radio if it 
was pre-installed on their 
phone

This rises to 51% among young 
women aged 16-24
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‹#›
Ipsos MediaCT BBC Mobile Radio Research | September 2014

Despite concerns about data usage, Hybrid Radio could be a 
deciding factor when choosing a smartphone 

Base : All survey respondents : UK 16-64 Internet users, smartphone owners, weekly radio listeners (1,009)

44%would be likely to consider !
Hybrid Radio when choosing !
their next smartphone



SMART RADIO INITIATIVE
1. Free-to-air: Radio needs a broadcast backbone - 

FM, DAB, DAB+!
2. Radio has to be where the users are – above all in 

mobile phones and tablets!
3. The future of radio lies in using the combination of 

broadband AND broadcast – not one or the other
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MOU: MORE THAN 20 SIGNATORIES
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The new !
SMART!
RADIO !
PHONE!

?

DAB+ inside



!

!

THANK YOU!!
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In short: !
Radio Numérique Terrestre =!

pluralism!
diversity!
added value
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HYBRID DIGITAL RADIO API IN PHONES
Abstracted APIs 

‘App-friendly’ 
Scan - Services List - Event Information


